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Question # One:      Multiple Choice Questions              (14 point)
NOTE: Write your answers in the table below.
35. _____ is a type of problem identification research.

a. Distribution research

b. Pricing research

c. Market characteristics research

d. Promotion research

39. Descriptive research is conducted for all of the following reasons except:
a. to describe the characteristics of relevant groups, such as consumers, salespeople, organizations, or market areas
b. to determine the degree to which marketing variables are associated
c. to understand which variables are the cause and which variables are the effect of a phenomenon

d. to determine the perceptions of product characteristics
36. Which of the tasks below might be conducted by the researcher during the “problem definition” and the “development of an approach to the problem” steps of the marketing research process?

a. analysis of secondary data

b. interviews with industry experts

c. qualitative research

d. all of the above
1. The interaction between the DM and the researcher should be characterized by the seven Cs.  Which of the following is not one of the seven Cs?

a. continuity

b. communication

c. causality

d. candor

2. _____ is an unstructured, exploratory research methodology based on small samples intended to provide insight and understanding of the problem setting.

a. Primary research

b. Qualitative research

c. Secondary research

d. Quantitative research
3. The management decision problem focuses on _____, while the marketing research problem focuses on _____.

a. symptoms; solutions

b. symptoms; underlying causes
c. solutions; underlying causes
d. none of the above

40. Which of the following tasks is not a component of research design?
a. Design the exploratory, descriptive, and/or causal phases of the research.
b. Construct and pretest a questionnaire (interviewing form) or an appropriate form for data collection.
c. Specify the sampling process and sample size.
d. Develop hypotheses. 

41. Research designs may be broadly classified as _____ or _____ (Figure 3.1 in text).
a. exploratory; causal

b. conclusive; causal

c. exploratory; conclusive

d. conclusive; descriptive 
42. The variation between the population defined by the researcher and the population as implied by the sampling frame (list) used is _____.
a. questioning error
b. unwillingness error
c. sampling frame error
d. recording error
43. _____ is defined as the official layout of the planned marketing research activity for management.  It describes the research problem, the approach, the research design, data collection methods, data analysis methods, and reporting methods.
a. Research design
b. The critical path method
c. The marketing research proposal
d. The marketing research problem

Question # Two: True-False         (10 points)  
1. Marketing research is the systematic and objective identification, collection, analysis, dissemination, and use of information for the purpose of assisting management in decision making related to the identification and solution of problems (and opportunities) in marketing.






2. Marketing management decisions are complicated by interactions between the uncontrollable marketing variables and the uncontrollable environmental factors.
3. It is best to do marketing research even if the resources are not available to conduct a quality project.
4. More information can be obtained from MIS than from ad hoc marketing research projects, but MIS is limited in the amount and nature of information it provides and the way this information can be used by the decision maker.
5. DSS differs from MIS in that the DSS is more rigidly structured than the MIS. 
4. The problem audit provides a useful framework for interacting with the researcher and identifying the underlying causes of the problem.
5. Past information and forecasts of trends with respect to sales, market share, profitability, technology, population, demographics, and lifestyle can help the researcher understand the underlying marketing research problem.
1. One reason to conduct causal research is to determine the degree to which marketing variables are associated. For example, to what extent is shopping at department stores related to eating out?
2. A major difference between exploratory and descriptive research is that exploratory research is characterized by the prior formulation of specific hypotheses.

Essay Questions (8 points)
6. Question # One: (6 points): Explain the concept of an analytical model and discuss the different forms of analytical models.  Using the marketing scenario of your choice, provide an example of each model.  Each model should depict the same scenario.

Question  # Two: (4 points): list and briefly discuss the components of the approach to the marketing research problem. Give a running example.  
Question  # Three: (4 points): Determine the relative advantages and disadvantages of 
longitudinal and cross-sectional designs.
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GOOD LUCK
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